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To You we raise our folded hands, and hearts aglow
With thanks and reverence for your life

You, who set aside all personal strife
Have worked for your people so we may grow

The terrains you travelled, the benefits you gave
Your touches of kindness, blessings to the poor
The homeless You welcome through Your door

Many a gesture of goodness spreads happiness as a wave
Great King, Your life we adore for its generosity 

Deeds noble, dressed in actions of simplicity
Moral in construct, instructive of sufficiency

Of our boundless loyalty You are indeed worthy
Ascending Thai annals as cynosure in galactic serenity
King You are, paragon of this most celebrated birthday 

(Dedicated to His Majesty the King of Thailand on the occasion of His 87th Birthday on December  5, 2014 
by Mr. Glen Chatelier, Director of the Office of International Affairs, Assumption University, Bangkok)

December 5, 2014
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Rev. Bro. Bancha Saenghiran, f.s.g., Ph.D.
President

the graduate school of Business 
has launched its gsB newslet-
ter under the name “connect.”   
come to think about it, the name is 
appropriate for the modern times 
of the 21st century, a time of digi-
tal technology and new media.

Why “connect”?
Though “The CONNECT” is meant 
mainly to connect students and the 
University, yet it can include other 
people within and outside Thailand at 
large.  We live in an information age 
and education is the key to the devel-
opment of a person and the country.  
Through new media, we can connect 
to people and to the world of knowl-
edge to share our ideas, experiences, 
to exchange, access, and capitalize 
on information to achieve the goals.

MESSagE frOM ThE PrESidENT

We connect for lifelong friendships, for 
career connections, to create new 
networks, for special events and busi-
ness insights, and so forth.  The world 
widens when we get involved in our 
networks.

Since connection or networking is 
beneficial in one’s life, it is good that 
we should learn how to connect to 
people and information so that we will 
not get lost in the vast land of informa-
tion. Instead of benefiting from such 
practice, we stand to lose.

“A dream you dream alone is only a 
dream.  A dream you dream together 
is reality.”    
   ~ John Lennon ~
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as we are in the transition period 
to enter the era of asean com-
munity, i welcome you all in thai-
land and asean community. 

The motto of ASEAN is one vision, one 
identity and one community. This is 
the reason why all of us must work to-
gether in the atmosphere of friendli-
ness and together with a team spirit 
to contribute to the development of 
the World. In the ASEAN we all walk 
together hand in hand to surpass our 
differences not only at the regional 
level, but we must also go beyond 
the border of our states. This simply 
means we should also work with 
other non states’ members. 

Kitti Phothikitti, Ph.D.
dean, graduate school of Business

dean, graduate studies

MESSagE frOM ThE dEaN

I take this opportunity to launch a 
strong message to all of our students 
to prepare themselves to be part of  
this big family and do not forget that 
ASEAN Community is not just a mat-
ter for member states but it is also the 
case for all of us as we all are about 
to go into this big family.

A new day has come. A new page 
will be opened in 2015. Let us be 
ready and write a new story of the 
ASEAN Community.
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Dr. Soonthorn Pibulcharoensit
deputy university registrar

Director, Office of Graduate Studies
assumption university

MESSagE frOM ThE dirECTOr Office of Graduate Studies

Welcome all new freshmen and exchange students to GSB 
in trimester 2/2014.

We appreciate your interest in GSB and look forward to as-
sisting you as you plan your future career. Let’s start a fresh 
and productive new trimester with full of excitement and ef-
forts!

With a combination of expertise and innovation, Faculty 
and staff at the Office of Graduate Studies are dedicated to 
providing first–rate resources and services to enhance your 
study experience. Over the past few years, we have intro-
duced many services such as the iTunes U providing all the 
latest news, events, class schedules, courses materials,  and 
an eBook Store offering free magazines and many discount-
ed books for iOS and Android devices. 

Additionally, with the mind of trying uninterruptedly to come 
up with many more new initiatives, we proudly announce 
“Digital life by AIS @ABAC” project. By joining hands with AIS, 
a Digital Life Service provider, we are launching a new di-
mension of digital education to develop the ABAC Connect 
chat application and the coverage of 100% of AIS wifi ser-
vice on every campus, including Huamak, Suvarnabhumi, 
ACC Campus and City Campus at Central World. 

Besides, a Sticker Contest for ABAC Connect Application is 
now opening for registration, through which we hope that 
every ABAC student can contribute to build this virtual com-
munity and thus increase real cohesion among all students, 
lecturers and faculty members. 

Last but not least, an official Instagram channel of GSB was 
created as a platform to exchange all students’ academic 
and daily life activities to supplement our efforts in line with 
new generation lifestyles in the digital age.

This is an exciting time to be a student at the Assumption Uni-
versity as we continue to grow and enhance our programs as 
well as resources and services. We also welcome any feed-
back on our services from the perspectives of students. Please 
do not hesitate to contact me or any of our staff members to 
help us improve your needs and let us be closer to you as we 
truly “connect” as is the name of our Newsletter.
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Why did yOu ChOOSE TO STudy
aT aSSuMPTiON uNivErSiTy

BElEN fErNaNdEz
frOM: gErMaNy

My motivation to study at Assump-
tion University in Thailand develops 
from my work experience in various 
small and medium-sized enterprises. 
It has been interesting to observe 
how a medium-sized company oper-
ates from inside to deal with custom-
ers, staff and competitors. The most 
amazing point for me is how these 
companies have survived and devel-
oped in a globalized environment, 
in which they have to follow a pro-
ductivity growth and technological 
advances standard imposed by a 
modern world. 

I took every opportunity to learn from 
different cultures and people’s back-
grounds because I believe an inter-
national environment determines 
how far you and your company will 
succeed.

aNika dauM
frOM: gErMaNy

Assumption University is a partner of 
the University of Applied Sciences 
in Mainz and offers a great range 
of subjects. I am looking forward to 
study here, exchange experiences 
and knowledge and to learn about 
the Thai culture. I will study at the As-
sumption University for one semester 
in the Business Master Program. This 
will offer me the chance to enrich my 
professional skills regarding business 
topics as well as my cultural knowl-
edge about Thailand. The Thai cul-
ture is very different from mine and I 
would like to learn about and under-
stand it.

So far I am impressed by the friendli-
ness of the people as well as the his-
tory of the country which produced 
many beautiful monuments. And of 
course the Thai food is just amazing.

ChriSTiNE dOuBlET 
frOM: fraNCE

I chose to study at Assumption Uni-
versity because I had never been 
to Thailand or Southeast Asia before 
and I was excited for the opportu-
nity to learn more about the region. 
I decided to follow the classic MBA 
program taking a variety of courses 
(Operations, Negotiation, Interna-
tional Business and Advertising) to 
help round out my previous studies 
started in France.

?
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Do NgoC 
TuyEN
Nationality: Vietnamese
Program: M.B.A. DayKAo DAuCh

Nationality: Cambodian
Program: M.B.A.Day

The concept of AEC 2015 is to be a sin-
gle market and production base. It leads 
to free flow of skilled labor. I can say that 
AEC 2015 is a big challenge; however, it 
can also be a big opportunity. Imagine 
that if we have high skills, such as IBM skills, 
Engineering skills and other skills, we can 
go to any country that can provide us 
with good salary and respectful human 
rights. So the reason for me to decide to 
study in Thailand is to get the right skills, 
adopt to new environment and culture. 
Therefore, if we cannot prepare ourselves 
to the world, we will loss the great oppor-
tunity in the recent coming year.

Would you please recommend a 
potential industry of your country for 
aec?
I would recommend the rice industry. 
Cambodia is known for its abundant ag-
ricultural land and water resources with 
the cultivatable area of approximately 
26 percent of the total land of 181,035 sq 
km. About 2 million hectares of land was 
used for rice cultivation. Therefore, our 
government has implemented tax free for 
all agricultural materials importation and 
encourages local and international inves-
tors to invest in this sector.

 ASEAN Economic Community (AEC) 2015 
is the economic union of 10 ASEAN coun-
tries to usher in a new era of economic 
co-operation.  To prepare for AEC 2015, 
firstly, I myself have to make more effort 
in improving my English not only in gram-
mar/translation but also in oral communi-
cative competency. Moreover, improving 
the knowledge of other neighbors in ASE-
AN and studying how to work effectively 
with people in those countries are also 
necessary because AEC will enable peo-
ple from one country to work in another 
country more easily.

Would you please recommend a 
potential industry of your country for 
aec integration?
I would myself recommend the textile 
industry. Vietnam ranks fifth worldwide 
in textile and apparel exports and has a 
labor force in that sector of more than 
2 million people, of whom 1.3 million are 
working directly in the industry. The textile 
and apparel industry plays a major role in 
increasing the country’s prosperity as the 
leading export sector with more than 3,800 
companies. The future of the Vietnamese 
textile industry looks bright because of 
continuous efforts made by textile com-
panies to upgrade their equipment to 
enhance their competitiveness. So I think 
this industry might be the strength of our 
country when we join AEC.
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As I know, AEC is where producers, work-
ers and companies within ASEAN country 
members can run/operate their activities 
or organizations. Therefore, I want to know 
about another country like Thailand and I 
suppose it will help me have more oppor-
tunity in the future. That reason makes me 
choose to study here, not only knowledge 
that I will get but also relationship, culture, 
language and many other things.

Would you please recommend a 
potential industry of your country for 
aec?
I do recommend the tourism industry be-
cause Indonesia’s tourism sector records 
the highest growth of all G20 econo-
mies. Also, Indonesia is experiencing fast 
economic growth; its growing middle 
class travels a lot for business and leisure 
purposes. Our tourism industry contrib-
uted US$7 trillion to the global economy 
throughout 2013.

A year ago, going out of Philippines for 
the first time brought a lot of fear. I was 
uncertain whether I can cope up with a 
different culture, be surrounded by peo-
ple who speak a different mother tongue, 
or be able to understand my purpose in a 
new environment. Fortunately, I was able 
to survive one year: I knew I did a lot of 
mistakes, yet I knew that I got a lot of les-
sons as well. I’m now strengthening myself 
for multi-cultural awareness, trying to deal 
with Thai life, contributing for economic 
development: both Thailand and Philip-
pines. I expect to meet more diverse types 
of people, also pursuing to be as competi-
tive as how AEC foresees Asians to be.

Would you please recommend a 
potential industry of your country for 
aec integration?
Agricultural outputs, I would say. As an-
nounced by the Philippine Statistics Au-
thority (PSA), The Philippine agriculture 
industry grew by 11.26 percent in terms of 
value and 1.81 percent in terms of volume 
in the first half of 2014 due to the improved 
performance of the farming sector, spe-
cifically the palay, corn and sugarcane 
subsectors as well as the fishing industry.  
The Department of Agriculture has a pro-
posed budget of P51.7 billion for 2015 to 
help lower losses and production costs 
and enhance the competitiveness of Fili-
pino agro-fishery products and to encour-
age more food producers, entrepreneurs 
and small and medium stakeholders. With 
these efforts made by both government 
and businesses, I would see this sector a 
potential industry of the Philippines for 
AEC integration.

SuKoCo
Nationality: Indonesian
Program: M.B.A. Day

SAI hTET AuNg
Nationality: Burmese
Program: M.B.A. Day

hErMAE 
AquINES
Nationality: Filipino 
Program: M.B.A. Tourism 
Management

In 2015, all member states of ASEAN will 
have a big event which is the establish-
ment of  ASEAN Economic Community 
(AEC). I am currently preparing myself to 
be skillful and professional in order to work 
across ASEAN in the future.

Would you please recommend a 
potential industry of your country for 
aec integration?
Myanmar is now undertaking major re-
forms towards a democratic system and 
market-based economy. So the industry 
that I see that has much potential is the 
Transportation industry. Many investors 
are investing in Myanmar. Thus, easing the 
transportation condition is one of the pri-
orities. Myanmar also has a strategic geo-
graphical position that makes it a corridor 
to regional and global economic coop-
eration, including AEC.
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Dr. Perla rizalina 
Maturan tayko is 
conferreD the Bagong 
Bayani awarD (BBa).
Dr. Tayko received the award of 
Bagong Bayani for Outstanding 
Employee for her breakthrough 
efforts in the field of education 
and international organization 
development.

The Bagong Bayani Awards 
(BBA) is a world-wide search for 
the country’s outstanding and 
exemplary Overseas Filipino 
Workers (OFWs). The awards seek 
to recognize and pay tribute to 
OFMs for their significant efforts 
in fostering goodwill among the 
people of the world, enhancing 
and promoting the image of Fili-
pino as a competent, responsi-
ble and dignified worker, and for 
greatly contributing to the socio-
economic development of their 
communities and the country as 
a whole.

seMinar on “Better investMent with securities: 
first steP towarDs ProsPerity”
Assumption University, Graduate School of Business, and Business and Legal Advisory 
Center (ABAC BLAC) has joined hands with Kasikorn Securities (PCL) in hosting an aca-
demic seminar on the topic of “Better Investment with Securities: First Step towards 
Prosperity” between June 26th to July 24th 2014 at ABAC City Campus, Assumption 
University. The Seminar will be held once a week every Thursday. And on this day, 
The President, Reverend Brother Bancha Saenghiran, has honored the seminar by giv-
ing an opening address. The seminar has received a very positive reception from the 
participants as well as the University’s Graduate Students attending the lecture at the 
campus, Alumni, as well as the public. 
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gsB anD isfahan u, iran coorPerations

forging eDucational cooPeration
between Rhakes Pajoh Research Institute, Isfahan University, Iran and the OD Program 
and OD Institute, Graduate School of Business, Assumption University of Thailand

2 July 2012, A Letter of Intent of EDUCATIONAL COOPERATION between Shakhes Pa-
joh Research Institute, Isfahan University of Iran and OD Program and OD Institute, 
Graduate School of Business, Assumption University was signed by Dr. Esmaeil Tekyeh 
Sadat and Mr. Hadi Shahpar and Dr. Kitti Photikitti and Dr. Perla Rizalina M. Tayko.  
The broad objective of this Letter of Intent is to promote cultural, educational and 
scholarly exchange, collaboration and technical interchange between the partners 
as educational partners. The same Letter of Intent was also signed and done with 
Tourism which was represented by Dr. John Barnes.

July 30, 2014

the Blessing of aBac.
gsB oDi office 
The Blessing of ABAC.GSB ODI Office 
was held on 30 July 2014, Wednesday at 
10:00 A.M. with Fr. Joseph Purayidathil, 
MMOD Graduate, PhD Educational 

Leadership Candidate, Officiating the ceremony in the presence of President Emeri-
tus Bro. Martin Prathip Komolmas, Dr. Bancha Saenghiran, President of AU, Dr. Krisana 
Kitcharoen, Asst. President, Dr. Kitti Photikitti, GSB Dean and members of GSB staff and 
faculty. and the ABAC Administrative unit; Dr. Soonthorn P. Director OGS, HR Director 
Dr. Wittaya, Dr. Ismail MBA Program Director, Dr. Jirapun Dean of Science & Tech-
nology,  Dr. Perla Rizalina M. Tayko, ODI Director, Dr. Marissa L. Fernando, Associate 
Director, Director International Affairs A. Glen Chatelier ODI Office Staff, GSB Office 
Staff and GSB Faculty.

MBa stuDents won the 
Best PaPer awarDs at 
the international 
conference organizeD 
By icehM.
International Conference on Trends 
in Economics, Humanities and Man-
agement (ICTEHM’14) was sched-
uled on August 13-14, 2014 at Pat-
taya (Thailand). The MBA students 
under the supervision of Asst. Prof. 
Dr. Sirion Chaipoopirutana success-
fully participated in the conference 
and received the Best Paper Awards 
amongst participants from over 10 
countries around the world. 
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the signing cereMony of MeMoranDuM of unDerstanDing Between 
assuMPtion college uBon rachathani anD assuMPtion university
This MOU on “Personnel Development and Academic Cooperation” was signed on 22 of August 2014 between Bro. Pra-
wat Suthinont, Director of Assumption College Ubon Rachathani and Bro. Bancha Saenghiran, the President of Assump-
tion University at Assumption College Ubon Rachathani.

gsB inDuction Day 1/2014
GSB conducted Induction Day for the Freshmen Stu-
dents who were joining ithe M.B.A. Day and Evening, 
M.B.A. Professional Day and Evening, M.B.A. Fast-Track, 
M.B.A. Tourism Management, Exchange,  and Double 
Degree Programs in Trimester 1/2014. The Induction was 
taken place at Hua Mak Campus, Auditorium Hall.

Speeches were given by Rev. Bro. Dr. Bancha Saenghi-
ran, F.S.G. (President), Dr. Kitti Phothikitti ( Dean of Gradu-
ate Studies), Dr. Kitikorn Dowpiset (Associate Dean of the 
GSB), and Dr. Soonthorn Pibulcharoensit (Director of the 
Office of Graduate Studies). CONDITIONS OF PARTICIPATION

1. All ABAC Students can apply.

2. Contestants have to create at least 16 characters, each 

    character dimension have to be 500x500 pixels, 

    resolution 300 pixels/inch and transparent background.

3. Individual or team with maximum of 3 members 

 can participate.

4. Art Work must be submitted in “.ai” and create outline

    format (For example: “Final Art Work.ai”)

5. The use of Copyrighted works is not allowed. 

6. All the Art Work will become ABAC’s Property.

7. Every character created have to link to ABAC 

 (ABAC Students, Lecturers, Faculty Members, Building, etc.) 

8. Judgment from Committee will become the final decision.

HOW TO ENTER? There are 2 different ways to apply for the Contest:
1. Download Registration Form and ABAC Connect Application 
at www.abac.me. Fill in the form and submit it along with the Art Work 
at abaclines@gmail.com.  ***Name the file following this format 
“ABAC Connect Line Sticker Contest + Name of the team”. 
OR
2. Get Registration Form at Admission Center (Huamark Campus) or 
at SM115 (Suvarnabhumi Campus)
Fill in the form and submit it along with the Art Work (in CD)
***Attach the team name and contact number to the CD. 

TIME LINE
NOW - 15 Jan. 2015 Registration for the Contest
26 Jan. 2015         Announcement of 3 teams for the 1st Round
27 Jan. - 12 Feb. 2015  Opening Contest Votes on Facebook 
               (www.facebook.com/assumptionuniversity)
13 Feb. 2015         Announcement of the Winner

ABAC Connect Application
a new channel for internal communication among members of ABAC Community 

(ABAC Students, Lecturers, Faculty Members, etc.). 

The First Place: AIS iPhone 6
Free of Charge: Registration for 3 subjects 

(not more than 9 credits).

The Second Place
Free of Charge: Registration for 2 subjects 

(not more than 6 credits).

The Third Place
Free of Charge: Registration for 1 subject (not more than 3 credits).

***NOTE: Registration for Aeronautic Engineering (B.Eng.) Program and Ph.D. Programs are not provided for the Winners of this Contest.

PRIZES FOR WINNERS

DOWNLOAD APPLICATION: 
                      http://is.gd/abacios2005 (iOS),                      http://is.gd/abacandroid2002 (Android)
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“It was definitely a tough competition
with time pressure,

yet a rare and worthwhile experience we could 
not find elsewhere. The word fun would

best describe our time at SCBFLC.”

- Kate Banternghansa -

“This is the first competition I joined
and I loved it! It was nerve wracking

and full of pressure but it was all worth it at the end.
I recommend this competition to anyone

who’s up for not only a challenge but
an opportunity to meet new friends

and enjoy the complimentary
accommodations.”

- Ran Tanaka -

“It’s a pretty thrilled but fun ride
throughout the competition.

Despite under intense pressure,
the team made it through and got better

each time in the following rounds.
The training we had in class has served

as a foundation, which enables us to outperform
than our usual selves.

I’d like to compete in more of these
sort of events to keep the edges.”

- Andy Lin - 
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With a four member team named More Bad Advice
(Andy lin, Kate Banternghansa, ran Tanaka and 
myself), we expected to get far in this competition. 
out of the 105 teams contesting in the preliminary 
round, only twelve were going to be selected for 
the semi-finals, taking place in Thailand at Tawan-
ron Beach in Pattaya, a secluded and quiet envi-
ronment with a picturesque view between the 1 
and 5 of July 2014. When the results of the prelim-
inary round came out on the 23 of May, we were 
stoked to be one of the final 12. 

Photo credit: Mr. Manop Koohakaew
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The competition was truly international, with 
teams representing universities in five countries, 
across two continents, and competitors represent-
ing twelve countries across the globe. In the weeks 
leading up to the competition, we were all in high 
spirits, reading, practicing and learning how to mas-
ter all stages of the competition, with the help of Dr. 
Jean Marc Dautrey of the Graduate School of Busi-
ness. He is part of the reason for our success in the 
competition. 

The first day consisted of a ‘coaching round’, a few ice 
breaking sessions, and the competition officially started 
on the second day. For the first event, the teams had 
five hours to prepare the valuation for a company be-
fore it went for an IPO given its financial information.  The 
second major event of the day was the elevator pitch, 
teams had been given the night to prepare, and were to 
present the ideas and recommendations from the prelimi-
nary round case in 99 seconds. The third day presented it-
self as with a sense of dread and excitement. We were all 
anxious to see what the case would be and if the allotted 
24-hours would be enough to crack the case and present 
adequate solutions. The presentation of the 24-hour business 
case was more intense than the previous presentations. How-
ever it went through quite easily and although we felt under 
pressure, we maintained a calm demeanor and did the best 
we could. On the fourth day, we all headed back to Bangkok 
to learn the results of the semi-final round, and to see who had 
made it into the finals of the 2014 Siam Commercial Bank Fu-
ture Leader Challenge. 

Sadly, when the announcement of the finalists was made, we-
More Bad Advice,  was not among them, it was just that we 
were good and they were better. We were disappointed that 
we hadn’t made it, but it was our first time at such a com-
petition and we’d experienced and learnt a lot, met some 
new and interesting people and cultivated relationships, and 
made new friends.

Author : Mr. Sumit Sharma
M.B.A. Student (Day Program)
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the main intention of the talk covered the fol-
lowing points:
1. How to set up a restaurant in Bangkok? 
    important stages to set up a restaurant
2. How to get along with employees?
3. essential elements without which restaurant 
    business is hard to sustain?
4. secret of success of a restaurant business?
5. Branding a restaurant?

We arrived around 11.30 am on the sunday 
morning. the staff of mrs. Balbir welcomed us 
and offered to serve lunch first, before meeting 
session with mrs. vinder Balbir in the afternoon. 
the sumptuous meal comprised 

 . . . . . . . . . . . . . . . . . . . .Sunday June 1st, 2014 . . . . . . . . . . . . . . . . . . . .

M.B.A. Tourism Independent Research class (TR 6990-91) students 
attended a half-day Guest Speaker session addressed by owner-cum-
manager Mrs. Vinder Balbir, on Sunday June 1st, 2014 at Mrs. Bal-
bir’s Indian Cuisine Restaurant 155/1-2 Sukhumvit Soi 11/1, Bangkok. 

     Appetizer
     - Vegetable Samosas served with 

       Tamarind Chutney - 
     - Papadams served with condiments -

     Main Course
     - Tandoori Chicken Tikka -

     - Chicken Korma -
     - Spinach and Cheese -

     - Bombay potatoes -
     - Mix Indian Salad -

     - Yellow Saffron rice -
     - Butter naan -

Dessert
- Gulab Jamun -
- Masala Chai -

A DATe WITH 
MRS. BAlBIR InSpIRInG 

M.B.A. TOURISM STUDenTS
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Dr. Adarsh Batra
Director of Research in Sustainable Business
M.B.A. Tourism Programme Graduate School of Business

Mrs. Balbir joined us just when we had fin-
ished our lunch. I formally introduced owner 
cum director Mrs. Vinder Balbir to the stu-
dents and requested her to address our stu-
dents. She thanked the visitors for coming 
over her restaurant. She began her address 
by speaking about her long lasting associa-
tion with the restaurant business. She did not 
miss stating [smiling] that the name of the 
restaurant is in fact, first name of her hubby 
‘Balbir’. Currently, she is managing seven 
restaurants, strategically located inside well 
known shopping malls and food courts in 
Bangkok city.

When Mrs. Balbir entered the restaurant busi-
ness she hardly knew the twist and turns of 
this industry, she did not even have business 
connections in Bangkok but was passionate 
to cook food. Her personal advice to novice 
young entrepreneurs’ was to enter restau-
rant business provided you ‘know’ and ‘like 
cooking’. Passion is the key to keep doing 
this business.

Internal Marketing
She did elaborate on internal marketing is-
sues that include retaining staff. Openness in 
the relationship between owner and staff is 
a key to operate and expand a restaurant 
business, she observed. Tremendous support 
and positive roles played by her head chef 
went a long way in managing the day-to-
day affairs of the restaurant. She felt that a 
head chef always has useful ideas on how to 
save, appropriate quantity of raw material 
to order, and storage of food. These practi-
cal tips not only avoided wastage but also 
added to the profits. She asserted that the 
service part completely depended on staff. 
Staff is the key to directly communicate 
with customers and keep good customer 
relationships.  That leads to further manage-
ment challenges to find staff with positive 
attitudes, honesty, being hard-working, flex-
ible, multi-tasking and talented. Her advice: 
“Train them as required and always take 
good care of your staff. Consider your staff 
part of your restaurant.”

Customer Relationship Management
Mrs. Balbir gave practical tips on engaging 
customers utilizing restaurant décor issues, 
such as design, colour scheme, seating ca-
pacity, space utilization, ingredients, and 
creative menu on top of her list as the key 
success factors. She advocated the use of 
light colours with lots of natural light entering 
restaurant through front glass. She personally 
finds such features noticeable for first-time 
customer(s) walking in front of restaurants to 
step-in against front of restaurants covered 
with dark curtains, noticeable in many In-
dian restaurants in Bangkok.

She insisted that the ‘Guest is always right’ 
and that the voice of the customer (in the 
form of suggestion, complaint or positive 
feedback) should never be undermined if 
one has to sustain restaurant business. She 
emphasized, “Remember customers love 
anything that comes free, and the customer 
is never wrong”. It’s very important to solve 
problems and attend to complaints by us-
ing these two factors. Always keep smiles on 
your face and face the complaints.

Branding
She remembered days when it was not easy 
to popularize her restaurant brand initially. 
She personally attended business gather-
ings, gave informative talks, and distributed 
brochures of her restaurant. Earlier her main 
target was mainly Indian families and for-
eigners settled in Bangkok. Thai [students] 
learnt about Indian food and recipes while 
attending her cooking classes. This assisted 
in changing their attitude towards Indian 
food.

When she started the restaurant, she did not 
know the importance of location of restau-
rant, but in restaurant business “location” is 
very important. The location of a potential 
restaurant can be set up inside a depart-
ment store, shopping mall as these places 
are normally frequented by people. Also so-
cial connections have to be built up, which 
helps brand a restaurant.

She herself takes pain in maintaining her 
webpage with continuously updated infor-
mation, such as posting colourful pictures, 
gallery  of  key  events,  important  dignitaries 
visiting the  restaurant, schedule of cooking 
classes, guests comments and guest blogs. 
She has been regularly running cooking 
classes at her main restaurant on Sukhumvit  
Soi 11. She opined that posting either posi-
tive or negative comments on ‘Trip Advisor’ 
can improve or degrade the  standing of a 
restaurant.

Branding a restaurant relies on careful word 
of mouth. Understand why a customer visits 
your restaurant. Let your customer feel re-
laxed and comfortable. Restaurant has to 
be unique and offer different cuisine. A good 
restaurant must come up with a distinctive 
concept and differ from other restaurants. 
Moreover, ample ventilation and design of 
windows should assure that it smells good 
inside the restaurant. The true feelings from 
customers are very important. Branding a 
restaurant is to gain loyalty from guests. Food 
should always be of good quality. The dishes 
must appear creative and daring. Come up 
with new ideas. Given your best and 100% 
passion, money will start pouring in.

Business Success Factors
She feels that the most successful business is 
the one where owner’s presence is not re-
quired, but everything still runs as usual. That 
means the restaurant owner must work out 
a good system to understand that “No Staff, 
No Business”. Constant communication and 
mutual understanding acts as a bridge be-
tween boss and employees. Give your em-
ployees a chance to express themselves or 
a bit of freedom but do discuss if they make 
mistakes.

Once you start you need to be very crea-
tive, because of intense competition out-
side. That’s why the menu in the restaurant 
must balance basic meals and creative 
parts, and the menu must to be popular. This 
ideology will give a special experience to 
your customers and attract new customers. 
Make your customer always feel good with 
the service that you provide to them.

Also understand every single step of a busi-
ness model, comprising accounting, cus-
tomer service, how to cook, menu selection, 
distinctive cuisine, even how to wash plates, 
and  the restaurant business must have   
enough cash deposit in the Bank to ensure 
at least  one year’s expenses. In restaurant 
marketing, the main issue is to let people 
know about your restaurant. Take calculat-
ed risks little by little and step by step, wisely. 
Through resting for a period of time, try to 
do maintenance work that can improve 
quality. Gaining loyalty from customers will 
help. Sales channels have multiple-conduits; 
don’t put all hopes in one basket.

A Word of Caution
Managing a restaurant is challenging, bet-
ter to keep profits in mind. In Bangkok, every-
body likes air-conditioning. Do not open fine 
dining restaurants initially in Bangkok. The 
Middle class is the best choice to focus on 
as potential target markets for newcomers. 
She firmly believed that her family members, 
especially her husband and son backed her 
up in all weathers. Being in a restaurant busi-
ness for many years and creating a niche 
along with gaining experience, she learnt the 
need to carefully plan, study and brainstorm, 
before opening a new branch restaurant.

The session ended with group photos taken 
with the guest speaker and words of ap-
preciation for the guest speaker for having 
spent time with the Assumption University 
MBA-Tourism students. Feedback was ob-
tained from all attendees before leaving the 
restaurant. Students came back with indel-
ible impressions about Mrs. Vinder Balbir as 
a self-made successful entrepreneur along 
with the lingering tastes of food at Mrs. Bal-
bir’s Restaurant .
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in 2013, assumption university launched its 
itunes u site, from which you can download a 
wide range of academic, informational and 
entertainment content free of charge. it fea-
tures the prospectus, curriculum, course ma-
terial, newsletter, entertainment, magazine, 
and much more.

Getting Started
To access this site, you will need to have 
iTunes software installed on your computer 
(for either PC or Mac) or iOS devices. After 
that, you can select ‘iTunes U’ within the 
iTunes Store to find Assumption University.

graduate school of Business (gsB) has just 
opened its official IG Account to communi-
cate with aBac community. you can follow 
gsB on ig by accessing this link: instagram.
com/abac_mba. From this new communica-
tion channel, students can update more news, 
events, student activities, job opportunities 
and announcement from assumption univer-
sity. 

assuMPtion university

on itunes u
graDuate school of 
Business on 
instagram (ig)



PACKAGE A PACKAGE B

1. U Plus Promotion for calling

    • 0.99 Bht for the first minute and 0.25 Bht for 

      each additional minute

    • SMS: 0.50 Bht, MMS: 1 Bht, GPRS: 0.50 Bht/minute

2. U Plus Promotion for Smart Phone

    • Unlimited Internet Wifi

    • 3 different packages provided

   249 Bht (Call 100 Bht + Internet 750MB)

   349 Bht (Call 200 Bht + Internet 1GB)

   449 Bht (Call 300 Bht + Internet 2GB)

• FREE Call amongst AU SIM group
• Call to other networks or other providers 
  0.99 Bht / minute.
• SMS: 2 Bht, MMS: 6 Bht, Internet: 1.5 Bht/1MB

AU SIM with new Internet 3G Unlimited Packages
Exclusively for ABAC Community

Contact Office of  Graduate Studies
A Building 3rd Floor, Hua Mak Campus

or ABAC City Campus
Zen Department Store 
@ Central World, 14th Floor

Internet Unlimited  2GB

 Bht / Month

 Bht / Month

PACKAGE C

ค�าบร�การรายเดือน
(บาท)

Voice /
VDO Call (บาท)

โทรทุกเคร�อข�าย

INTERNET

Wifi ไม�จำกัด

ว�ธ�การกดสมัคร

249
(จากราคาปรกติ 599)

100

ไม�จำกัด
ตั้งแต� (05.00 - 17.00 น.)

ไม�จำกัด
ใช�ความเร็วสูงสุดได� 750 MB

AIS Wifi

*777*141#

349
(จากราคาปรกติ 799)

200

ไม�จำกัด
ตั้งแต� (05.00 - 17.00 น.)

ไม�จำกัด
ใช�ความเร็วสูงสุดได� 750 MB

AIS Wifi

*777*142#

449
(จากราคาปรกติ 599)

300

ไม�จำกัด
ตั้งแต� (05.00 - 17.00 น.)

ไม�จำกัด
ใช�ความเร็วสูงสุดได� 750 MB

AIS Wifi 3BB

*777*143#

with the same number/sim card

as in the monthly package
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anuJ krishna shrestha 
From : nepal

Program : m.B.a. day

after graduating from sikkim manipal university (sikkim, mani-
pal, india) with a Bachelor of commerce in marketing, i decid-
ed to study at aBac because a number of my cousins gradu-
ated from ABAC, which influenced my decision. Being a son of 
a successful businessman, i’ve always wanted to follow them. 
In addition, as ABAC is the first international business school in 
thailand it has international cultural diversity amongst people. 

I’m done with all my courses of 
M.B.A. Day Program. MBA Day Pro-
gram led to my involvement in var-
ious activities held in ABAC such as 
organizing freshmen seminars, field 
trips to various companies, etc. It 
has been a great exposure for me 
where I could learn the concrete 
values of the real working world. 
Most importantly, I was allowed 
to choose 4 classes per semester 
based on my interests. Currently 
I’ve joined United Nations as an in-
tern in which I’m involved in UNEP 
(United Nations Environment Pro-
gramme) projects. 

It’s been a year and a half living in Thailand getting adapted to the 
culture, so affection towards the country is evident for me. My personal 
perception is that unity has prevailed in Thailand. Thais are some of the 
humblest people I have ever met, they are extremely polite and always 
helpful. Thai food has always been one of my favorites and no matter 
what time of the day or night it is, there’s always food available some-
where on the streets of Thailand. Outdoor stalls serve up the cheapest 
and best Thai meals. 

At times I’ve been a traveller and I look for something new. I love 
spending time on any beach while my country, Nepal, is a landlocked 
country (between India and China) that does not have any beaches. 
So I do spend hours chilling on a beach relating it with nirvana. 

”
“

MBa Day PrograM leD 
to My involveMent in 

various activities helD 
at aBac
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sPeaker: Mr. thaDa savetsila 
toPic: social Marketing anD e-coMMerce challenges in thailanD
Venue: Salle D’expo, aSSumption uniVerSity
tiMe: 13.30 – 15.30, 17th July 2014
Students were able to participate in a presentation on social media and today’s world and how the convergence of 
internet and business has made e-commerce a major driver for modern trade and entrepreneurship. Students were 
participated in a classroom 3.0 model, in which the speaker continuously pressed for questions and comments as not 
to direct the flow of the presentation, but rather let the students choose the direction. The speaker emphasised on 
both the importance of using the internet for business and social reasons, and also highlighted the pitfalls of being part 
of the ‘looking down at a screen’ generation. 

Students enthusiastically participated in the program, asking questions and the speaker was more than happy to 
answer them. Overall the presentation gave students an insight on the importance of e-commerce and how to go 
about starting an internet based business in Thailand.

--Reported by MBA Student: Sumit Sharma

j u l y
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sPeaker: Mr. iDo Berger 
(founDer & ceo of tea&fruits co.) 
toPic: the Journey of a tea Bag
venue: a BuilDing a.52, assuMPtion university
tiMe: 13:30 to 15:30, 17th sePteMBer, 2014
As MBA students, isn’t it one of the questions that our mind 
never stops wandering is how to be successful in business? 
Students attending Speaker of the month Session on Sep 
27, 2014 by the charismatic Mr. Ido Berger, Founder and 
CEO of Tea&Fruits Co can find their own answers to the in-
tial question through his amazing case study of his business. 

In his lecture, Ido talked to 56 MBA students about entre-
preneurship, the benefits of being an entrepreneur and his 
strategy on launching Tea & Fruits. He started the discussion 
with the students by asking them to define the word “en-
trepreneur” and to discuss the benefits of being an entre-
preneur. He then pointed out three other important things: 
money, good winning product and excellent selling skills. 
Many students agreed that the combination of these three 
elements was essential to an auspicious business. However, 
Ido emphasized in his priority which was also the successful 
key point of Tea&Fruits: good winning product. Good prod-
uct can have its own power and energy, its own appeal to 
attract people. 

The session went to an end with many personal advice giv-
en by Ido Berger to students who were about to graduate 
and engage in this real world business. The 2-hour presen-
tation remains in our mind with many thoughts that were 
inspired by a model successful expat in Thailand, Mr. Ido 
Berger.

--Reported by MBA Students: Nguyen Hai Ha, Prodige Feizoure

s e p t e m b e r

Available on
iTunes U
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Ms. suPattra PaoPiaMsaP
The First Thai Chairwoman of Unilever 

Thailand in 82 years

can you tell us Briefly aBout your 
eDucational BackgrounD?

First, I graduated with honors from 
Assumption University (ABAC) with a 
BBA, majoring in accounting in 1986. 
Then, I was appointed as the Deputy 
Director of the Center for Research in 
Business (CRIB) and a lecturer in Inter-
national Market Research.

With support from Rotary Interna-
tional and ABAC, I was awarded a 
scholarship for an MBA with a ma-
jor in Marketing at Georgia State 
University, United States of America 
and graduated in 1989. After gradu-
ation, I came back and worked as 
the Director of CRIB which provided 
services to local as well as interna-
tional companies, such as Coca-
Cola, Unilever, etc. During this time, I 
undertook many projects for Unilever 
and, eventually, joined Unilever as 
the Regional Market Research Man-
ager, Hair Innovation Center – South 
East Asia.

why DiD you choose aBac for 
your graDuate stuDies anD your 
selecteD PrograM?

ABAC had an excellent reputation, 
good job perspectives and provided 
opportunities to experience and be 
part of an international community. 
At that time, ABAC was the most fa-
mous university teaching in English. 
Moreover, the social life on the cam-
pus was very enjoyable. 

how DiD you aDaPt anD aPPly what 
you haD learnt During your stuD-
ies to the Business?

My BBA studies in accounting heav-
ily focused on numbers, systems and 
processes. These helped me to de-
velop the necessary discipline and 
analytical skills which are essential 
for my daily work. In addition, joining 
several social activities as well as my 
MBA program gave me the right bal-
ance between theory and life expe-
rience. 

as an aBac aluMni anD successful 
Business woMan, what sugges-
tions Do you have for  young 
gloBal Professionals in terMs of 
stuDy anD career DeveloPMent?

While you are young, try to do as 
many things as possible. This will make 
you more well-rounded.  Dare to do 
things, do not be afraid to make mis-
takes. You can learn from your mis-
takes and develop your professional 
skills.  Successful business leaders 
require not only knowledge and 
technical skill but also leadership and 
how to inspire other people. There-
fore, good communications skills are 
critical. Last but not least, never give 
up easily when facing whatever kind 
of challenges and always believe in 
finding solutions.
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in terms of the student per-
ceptions assessed across the 
three days of the focus group 
discussions, 59 students iden-
tified Honesty and Integrity as 
the strongest perceptible mor-
al code which the King encap-
sulates. on the other hand, 37 
students identified Morality as 
the strongest perceptible mor-
al code in the King.  

The researcher drew upon the stu-
dents’ general background of hav-
ing taken a core course in Intro-
duction to Business, a Foundations 
course in Principles of Management 
and basic courses in Behavioral and 
Philosophy-based Ethics.  
The specific methodology involved 
the researcher introducing the gen-
eral concept of contemporary lead-
ership. The Ten Moral Codes of King 
of Thailand were then presented 
and explicated with reference to an 
earlier paper by a Sri Lankan scholar 
Danister I. Fernando.   

The King’s Tenfold Moral Values have 
been identified and listed as:
1)  Liberality, Generosity and Charity  
2) Morality 3) Making Sacrifices 4) 
Honesty and Integrity 5) Self Restraint 
6) Kindness and Gentleness 7) Non 
Violence 8) Non opposition and non 
enmity 9) Non hatred 10) Patience 
and Tolerance.

The researcher sampled the stu-
dent’s perceptions of awareness 
towards the activities of His Majesty 
the King which encapsulated the 
tenfold moral code. As elicited from 

PercePtions of AssumPtion university 
Business AdministrAtion students towArds 

“tossAPit rAjAthAm” 
the King’s tenfold Moral Code:  

governanCe in sustainable aCtion
the focus group surveys, the cumula-
tive results of the student’s percep-
tions towards the ten moral codes, 
Honesty and Integrity was identified 
as the most evident paired morals in 
the King’s actions with 131 students 
choosing this as the most important.  
88 students identified the second 
most important code as Morality 
and the third most important, Kind-
ness and Gentleness, were identified 
by 85 students.

The results are striking in that the 
three groups of students represent-
ing eleven different countries, one 
in the Northern American continent 
and the other Asian, with 10 differ-
ent countries represented, reflected 
homogeneity in their perceptions to-
wards the King’s moral codes as evi-
denced in his activities which clearly 
sustain the reliability of His Majesty’s 
image as being the people’s King 
who has worked hard for the sus-
tained happiness of His subjects.

country representation of 
respondents

total no. of students:  200

Thailand 184

China 5

Taiwan 2

Nepal 2

Bhutan 1

India 1

Myanmar 1

Singapore 1

South Korea 1

Vietnam 1

USA 1

Mr. Glen Vivian Gerard Chatelier,

Director, The Office of International Affairs,

Assumption University of Thailand

Of the two top Moral codes chosen, 
clearly the implications are the King 
of Thailand is definitely loved and re-
vered by all people living in Thailand, 
be they either Thais or foreigners.  This 
generality is qualified by the choice 
perceptions of Business Administra-
tion Majors at Assumption University 
who regard the King’s Honesty and 
Integrity as the most manifested mor-
al code.  This can be taken to imply 
that H.M. King Bhumibol Adulyadej is 
a role model for business administra-
tion students.  Such implication being 
very positive,  in that students have 
identified Honesty and Integrity as 
Moral codes which could be emu-
lated from the King’s life, particularly 
among young scholars, becomes 
a superior model for Governance 
standards, be they applicable in ei-
ther public or private domains.   The 
other two moral codes, of Morality, 
Kindness and Gentleness are also sig-
nificant in choice, in that the students 
have evidently shown that they per-
ceive the King’s morality and kind-
ness and gentleness as traits which 
have impacted on them, and which, 
they value as attributes in leadership, 
for business and general life.

the entire enterprise of this study has 
been to recognize and revere His 
majesty in His 87th birth anniversary 
year as a morally astute King whose 
good deeds will long be sustained in 
the memory of His people.  long live 
His majesty the King of thailand.
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  Frequently asked Questions    
  for current students ogs: A Service Center for 

Graduate Students

aBac data sim

The OGS will provide special 3G Data Sim 
Packages (AIS and Truemove) exclusively for 
graduate students. Students will have the op-
portunity to purchase Data Sim Packages at a 
discounted price by showing their AU Student 
ID card. 

coffee Breaks & snacks 
complementary service for students   

The Service is available at Hua Mak Campus, 
5th floor at Café De Lux and 6th floor at Café 
du Brésil. Students who study at City Campus 
can have the service at the Student’s lounge. 
You should contact the staff at each café for 
receiving your coupons with your registration 
slip when the trimester starts.

access to the internet on campus  

To access WIFI Internet inside campus, the OGS 
provides a personal Internet User ID for each 
student. This ID is used for accessing the Inter-
net while using AU WiFi internet on Campus as 
well as the student’s personal mailing ID. In ad-
dition, another free WiFi access at ‘A’ Building 
is available exclusively for graduate students. 
When your device is connected to “Graduate 
Student wifi by OGS”, you can log in with User-
name (your Student ID) and Password (your 
Citizen ID or Passport ID).

self-service copy & Print   

OGS operates a combined self-service copy & 
print for graduate students to send print jobs 
from PC to self- service print stations located at 
Hua Mak Campus: computing lab, “A” build-
ing, 4th floor, and at ABAC City Campus: Stu-
dent lounge.

gsB meeting rooms are now open 
for student groups   

Graduate School of Business is offering unique 
areas for Student Groups to host meetings and 
discussions at “A” Building, A5. 5R1, , 5th Floor. 

Students can request a group reservation for 
up to 2 hours. All reservation requests can be 
made at the Office of Graduate Studies “A” 
Building, 4th Floor. 

What are the requirements of 
transferring credits from my 
previous program (AU) or other 
universities?
Maximum number of courses for credit 
transference is 4 which are equivalent to 
12 credits. In addition, courses which are 
transferred should be at the grade of at 
least B+. You can make a petition request 
attached to course descriptions to the Of-
fice of Graduate Studies (OGS).

I want to get a certification 
letter from ABAC to get informa-
tion/internship from a company, 
where and how can I get it?
You can fill out and submit request letter 
form at OGS. The requested letter will be 
available after 3 working days.

It has been 5 years already and 
I have not completed my study, 
what should I do to complete the 
study?
Student may request for Re-entering the 
program by submitting a petition form 
along with an additional explanation let-
ter, addressed to the Dean. 

I have finished all the require-
ments of the program, what should 
I do to graduate?
You should request for an official transcript 
and register for commencement exercise 
which takes place from mid of September 
to mid of October.

Last year I did not attend the 
graduation commencement; can I 
attend the next one?
Yes, you can! However, you do need to register 
for commencement exercise during the given 
period.
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 au
 eBookStore
The newest version of the AU 
eBook store provides free e-
contents for every student of 
Assumption University as well 
as paid versions for other uni-
versities’ students. ABAC grad-
uates will enjoy exclusive privi-
leges when using the ABAC 
eBook store.

Students can buy any avail-
able magazine and books at 
student prices which will be 
cheaper than the price offered 
by other eBook stores. More 
content are uploaded and 
partners are working on it.

The magazines can be easily 
accessed, downloaded and 
read via the students’ iOS Ap-
ple as well as Android  mo-
bile devices anywhere and 
anytime. The eBook Store is 
available to download at the 
Apple App Store and Goog-
le Play Store. Students can 
search by typing the keyword 
“Assumption” and then click 
the app “AU eBookstore”.

online Petition

Graduate students can sub-
mit your request for the aca-
demic actions and approval 
via petition online form on the 
graduate studies website. A 
separate petition is required 
for each request and cov-
ered only the specific request 
you are making. Students can 
access the online petition af-
ter logging with student user 
name and password on the 
current student page and 
clicking on the “Petition Req-
uisition” on the left.

 aBac  
 On  App Store

The new version of the ABAC 
iPhone app will be developed 
with more features and data 
integrating the graduate 
website. AU Information can 
be easily accessed on iOS Ap-
ple mobile devices. The AU 
app provides users with useful 
information relevant to their 
study at ABAC, such as ABAC 
and Academic news, calen-
dar, make up or cancelled 
classes, exam schedule and 
course information. Students 
can access seamlessly updat-
ed information on iOS device 
the same way they access 
information on the graduate 
website.

itouch& Learn

GSB in cooperation with Ap-
ple (Thailand) provides ex-
clusive portable devices for 
students to access class lec-
turing anywhere and anytime. 
All MBA students will have 
user name and password to 
access class content of MBA 
subjects. This allows students 
to access class content both 
PowerPoint slide and lecturer 
videos at real-time when ac-
cessible with public Internet 
using iPhone or iPad or on 
demand when accessible to 
website on PC.

the innovation, creativity  and 
enterprise (ice) center
With support and cooperation from the government sector, GSB 
started the INNOVATION, CREATIVITY AND ENTERPRISE (ICE CENTER) 
which gives consultation and advice to Small and Medium Enter-
prises to compete at international standards.

The agreement of cooperation between Assumption University 
and the Office of Small and Medium Enterprises Promotion (Office 
of SMEs) was signed on 27 April 2006. In the first year of its success 
as the business incubator unit for 13 SMEs, the second year of MOU 
was signed on August 16, 2007.

the aBac Business legal    
advisory center (Blac)
As for the 24th years of Graduate School of Business and for the 40 
years of Assumption University, Graduate School of Business was 
launched the ABAC Business Law Advisory Center (BLAC) on 19 
June 2009. The ABAC BLAC will serve as a legal solutions and ad-
vice for Small business, entrepreneurs and professionals and me-
dium enterprises business and law consultation.

organization development institute   
(odi)
Only at Assumption University, we offer a real consulting body for 
enhancing multiple action learning experiences. The Organization 
Development Institute (ODI) is our truly consulting institute that pro-
vides OD services to many well-known private and government 
organizations such as Singha Corporation, Krungsri Bank, IBM, Port 
Authority of Thailand (PAT), Designated Areas for Sustainable Tour-
ism Administration (DASTA) and others. Therefore, students learn 
from the real OD practitioners and experts in the OD fields, plus stu- 
dents can explore opportunities in assisting ODI in real OD cases.

aBac travel services (ats)
The ATS office is the tourism service center to facilitate the students 
and faculty members’ hotel and air ticket reservations, tours, and 
Meeting Incentive Convention & Exhibition (MICE).

contact: i.t.c assumption university ramkhamhaeng Hua mak of-
fice of Graduate Studies, A -Building 3rd Floor
Phone: 02 719 1089 itc@au.edu
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man on the move in this issue will with the 
readers fly away with Etihad airlines. It was 
my first time to fly Etihad. So I chose to buy 
a business class ticket. i was eager to try 
their menu, to use the Business lounge 
facility, and to experience their in- flight 
services.

The chauffeur picked me up at home, 
and drove me to the Bangkok airport, 
all in the Mercedes Benz E class (on the 
return from the  trip, back to home with 
BMW series7).

Using the Lounge named Royal Orchid 
was nice, though not offering  a  variety  
of food. But I would say that it was a good 
place to relax, and grab some drinks. Now 
it was time to board the Etihad aircraft. 
This one was the Boeing 777-300ER, pretty 
new and clean. After having a nice wel-
come drink, the staff asked passengers for 
their choice of menu.

The seat was comfortable, with automatic 
massaging functions. While I was watching 
the movies, my meal was served, and was 
delicious. Plenty of Wines to choose and 
go along well with the meal. Then dessert 
came later.  I  chose  the ice cream which 
they said was Hagen Daaz from BKK sta-
tion, while from Abu Dhabi, I was told, it 
would be locally made ice cream.

Photo :  www.zurich-airport.com

grEaT ESCaPE

TRIP
ETIHAD
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TRIP FRANKFURT 
“one WeeK is not enougH”

After the plane had landed, the transit 
process was smooth at the Airport. It only 
took me 5 mins to walk from Terminal 1 to 3.
Then I continued my flight from Abu Dhabi 
to Europe. This aircraft had 3 class con- 
figurations: First, Business, and Economy. 
It was different from the flight from BKK to 
Abu Dhabi, which had Business and Econ-
omy classes only.

Meals and beverages on the flight were 
excellent as usual. The Seat was comfort-
able. The Cabin manager and the on-
board team provided wonderful service. 
Especially Ms. Pathitta, the Cabin Manag-
er was very friendly. I had a problem with 
my trouser hook. So, she helped me by 
providing me with new pyjamas to wear 
while she sewed the trouser hook on for 
me. When I woke up after a good sleep 
on board, she returned to me the trouser 
with the sewed hook!

One thing that I must not forget to men-
tion was that the hot, spicy Almond and 
Cashew nuts served on board before 
meal were very delicious, making me 
eager to know what brand they were, so 
that I could buy some in the supermarket!

On the return flight from Europe, the ser-
vices were also good.

So in conclusion, I recommend that you 
choose Etihad when travelling!
See you in the next volume.

Yes what I wrote in the title of this issue 
is not incorrect. I refer to a city, which 
is has brilliant lights in the night and al-
luring sun shine sun by day. Skyscrapers 
in Europe may be hard to find. But all I 
mentioned just above, you, the readers 
could find in one city! So Man on the 
move in this issue will accompany you 
to “Frankfurt”.

I took the ICE, the German express 
train from Dusseldorf and arrived at 
the Frankfurt Train Station. If you wish to 
travel to other cities around, and you 
may not want to check-in, check-out 
everyday from your hotel to other cit-
ies, you certainly can use Frankfurt as 
the base to stay and then take train 
to explore other cities by day and be 
back by night. Due to its central lo-
cation within Germany and Europe, 
Frankfurt is a major air, rail and highway 
transport hub.

Let’s take a look at some information of 
the city. First you may wonder why it is 
called “Frankfurt”. The city was named 
by a king of the Franks. He hoped to 
keep alive the name of his ancestors, 
the Franks (German Tribe). The affix 
“am Main” has been used regularly. 
The city’s full name of Frankfurt am 
Main translates to “The Ford of the 
Franks on the Main River.

I stayed at the Hilton Frankfurt Airport, 
and this was the second time I  was 

staying at this hotel. Readers may re-
member from my previous article that 
this hotel provides fabulous service 
and stylish accommodation. The Exec-
utive Lounge is always excellent as be-
fore. Calm, tranquility, and relaxation 
are what you can find in the Lounge.
I decided to stay in the hotel, not in 
the city centre. Simply, I wanted to 
prove something. Frankfurt Airport is 
one of the world’s busiest international 
air- ports. So travelling from airport to 
the city centre is not that far, and you 
will arrive in the city center from Airport 
only In 15 minutes. Apart from that, 
there are plenty of shopping stores at 
the airport, and you can find super-
markets on the Airside walk too.

On this trip, I also visited my 3 good 
friends there. A Sunday afternoon 
with Mr.  Joachim, we went to a res-
taurant for late lunch. Then we moved 
to walk across The Iron Bridge, and 
then walked to The Römer, a medieval 
building in the old town of Frankfurt. 
Many tourists walked around this city’s 
most important landmarks. The day 
after, on Monday, I met my 2 good 
friends: Dr. Annette, and Ms. Lisa. We 
went to have a good meal together 
at a restaurant on Kaiserstraße, or The 
Emperor Road in English. It is the main 
road from the Frankfurt main train sta-
tion, with many shopping outlets along 
the roadside.

Written by: Dr. Voravee Pattaravongvisut

(MBA Full-Time Lecturer)
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thirty three members of the assumption uni-
versity family travelled to Portugal and spain, 
May 3-11, 2014 on a field trip in two countries 
which are fabled as lands of exotic europe, 
staunch catholicism which withstood the rav-
ages of civilizations and time, alluring archi-
tecture, and food and fashion which tempts 
travelers from all corners of the globe.

Travelling by Emirates Airlines, with added value 
shopping pleasures in the Airport at Dubai, the As-
sumption University family enjoyed the time they 
spent in each other’s company, often encouraged 
by the fact that the homeliness of Assumption Uni-
versity made us all brothers and sisters in a common 
mission to learn through the agency and inspiration 
of each other, but also through the unique and new 
settings and experiences we encountered in Portu-
gal and Spain.  

The highlight of the trip to Portugal must most cer-
tainly be attributed to the Cathedral of St. Jeroni-
mus, the Oriental world,  The National Coach 
Factory, The Queluz Palace, Sintra, a Portuguese 
settlement and Belem Tower. Meanwhile, the 
southern part of Spain is undulating in agricultural 
plantations and pastoral scenes.  The visit to the 
Alhambhra was memorable, and the cultural treat 
in Granada was the Flamenco dance by a Gypsy 
group in Gypsy cave.  Another delectable city we 
stopped by was Toledo with the cathedral of Santa 
Maria standing as the centre piece of spiritual and 
architectural grace. The trip to Spain concluded 
with a visit to Palacio Real, the ceremonial palace 
of the former King Juan Carlos.  

On the trip, we were often entertained by some of 
our jocular colleagues, prayers were led by Rev. 
Amnuay Yoonprayong and we were reminded fact 
that we are really fortunate to serve in Assumption 
University where our work and service will stand, 
even beyond our time, to affirm that above and 
over the spirit of man and the forms of creativity, 
God is conqueror. 

ASSUMPTION UNIVERSITY 
FIELD TRIP TO 
PORTUGAL AND SPAIN:  
Journey oF 
discovery 
in lands oF  
exPlorers

Mr. Glen Vivian Gerard Chatelier,

Director, The Office of International Affairs,

Assumption University of Thailand
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assumPtion  university graduate scHool oF Business mBa Program 

2/2014 ACADEMIC CALENDAR (January-April 2015)

the academic calendar can be downloaded to your Pc, ios or android device
to subscribe for the online calendar follow these steps:
1. Visit http://grad.au.edu/
2. Click “Academic Calendar” 
3. Click “MBA Online Calendar”
4. Follow Instruction in “Subscribe MBA Calendar Click Here” (http://www.graduate.au.edu/onlinecalendar/gradcalendar.html) 

now - december 9, 2014        application selling period for mBa (572-xxxx)

sun, 14 december 2014         mBa Written entrance examination (english) 

sun, 21 december 2014        mBa interview entrance examination

26 december 2014     entrance examination  result (english & interview)

5-10 January 2015     registration for new students (student admission id 572-xxxx)

9 January 2015     Last day for final examination grades submission for 1/2014

20-31 January 2015     registration period for Written comprehensive examinations

sat, 10 January 2015     induction day for student admission id 572-xxxx

mon, 12 January 2015    instructions begins for trimester 2/2014 (For Weekday Program) 

sat, 17 January 2015     instructions begins for trimester 2/2014 (For Weekend Program)

sun, 25 January 2015    late Final examination for trimester 1/2014

15-25 January 2015     sign up for Freshmen seminar (572-xxxx students) at ogs

23 January 2015     Final examination grades release for 1/2014

23 January 2015     Last day to late register, adding/changing with fine and withdrawing courses without “W” 

     on the transcript & to refund 50% of tuition fee (apply for all mBa Programs)

19 February 2015     eligible students to take Written comprehensive examination announced

21-22 February 2015     Freshmen seminar (for 572-xxxx students)

23-28 February 2015     mid-term examination period

 

sun, 1 march 2015     Written comprehensive examination ( mm ) sun, 8 march 2015 Written comprehensive examination (sm)

sun, 15 march 2015     Written comprehensive examination ( Fm )

sun, 22 march 2015     Written comprehensive examination ( gm 1: ma, mis, me ) sun, 29 march 2015  

     Written comprehensive examination ( gm 2: oB, om, iBm ) & Field trip examination

22 march 2015     last day to petition for late mid-term examination

sun, 29 march 2015     late mid-term examination day

17-18 march 2015     mBa online Pre-registration period for trimester 3/2014 (only mBa day/evening students)

22 april 2015                          Written comprehensive examination results announced

23-30 april 2015     Period for Q & a on Written comprehensive examination papers (only for students who failed)

     registration period for oral comprehensive examination

2 days before exam date    eligible students to take oral comprehensive examination announced

3-10 April 2015     Submission of final examination papers for 2/2014

23-30 april 2015                 Final examination period

17 april 2015                         last day to withdraw with “W” grade

8 may 2015                             oral comprehensive examination Period for mBa Professional day (Batch 17) students

     oral comprehensive examination Period for mBa double degree (Batch 14) students

9-10 may 2015                       oral comprehensive examination Period for mBa Fast track, Hua mak (Batch 15) students

11 may 2015                           oral comprehensive examination Period for mBa Professional evening (Batch 18) students

13-14 may 2015                     oral comprehensive examination Period for mBa (day/evening) students

16-17 may 2015     oral comprehensive examination Period for mBa Fast track, city campus (Batch 20) students

21 may 2015                        oral comprehensive examination results announced

20-24 april 2015                    registration e-payment for 3/2014 trimester (manual payment period for 573-xxxx mBa students)

sat, 9 may 2015                   induction day for student admission id 573-xxxx

24 may 2015                        last day to petition for late Final examination

mon, 11 may 2015                   instructions begins for trimester 3/2014 (For Weekday Program) 

sat, 16 may 2015                                instructions begins for trimester 3/2014 (For Weekend Program) 

sun, 31 may 2015                       late Final examination for trimester 2/2014
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Being a new parent often brings to you new experiences, surprises 
and lifestyle changes. However, it could also be a stressful moment 
since babies are “unpredictable, messy and constantly changing”. 
that’s why parents often rely on books, advice from experts and 
available technologies to deal with their babies more effectively. 

SproutlingSproutling
C o N N E C T I N g
T o  y o u r  B A B y
E V E N  M o r E
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These tensions could be reduced with the help of “Sproutling”, the 
first ankle monitor to market that tracks babies’ vitals such as heart 
rate, body temperature and gives us an insight for whether baby 
is moving or in a dangerous face-down position. Furthermore, the 
environmental sensor actively monitors the humidity, noise level 
and temperature of the room. Uniquely, it’s a smart; self-learning 
device that study patterns of each child’s behaviors to adjust ac-
cordingly. Furthermore, ‘Sproutling’ is claimed to not give out data 
but only insights that ‘help you get rid of guess work’. 

For example, it could analyze the optimal room temperature for 
sleeping ‘based on a child’s nap patterns’ and suggests out that 
lowering temperature at a certain degree will help baby sleep 20 
minutes longer. Or if it senses the rising in noise level, it could warn 
parents of a high chance that their child would wake up. The de-
vice could acknowledge you: 
- When your child is going to wake up 
- Know your child’s mood once he/she gets up (fuzzy, 
calm or angry)

The Sproutling’s baby monitor system consists of 3 major parts: 
1. First, the device itself comes with a “small rubber-coated 
sensor that via a soft, hypoallergenic, machinery washable strap – 
attaches to the leg of your child (0-2 years old)”

2. Second, the wireless charging bowl comes with smart 
sensor monitoring baby’s environment, such as: room tempera-
ture, humidity, as well as sound & light level.  

3. Third, Sproutling’s application. Bluetooth connection 
transmits data from the device to the charging bowl, which then 
sends the data to Sproutling’s iPhone app through Sproutling’s 
server. 
Sproutling’s founders, who want to build something that give par-
ents better information than the traditional monitors, “without go-
ing down the ‘quantified’ path. The team behind this concept 
has a lot of experience with design and integrating of data with 
people’s everyday lives. Early employees of the company come 
from medical companies, Apple, Google and General Electric. 
Yet, above all, this product won’t be available at retail stores until 
March 2015. 
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cesar ritz colleges 
switzerlanD
Brig caMPus
double degree: m.B.a. + miB
Master of International business in Hospitality and Tourism Management

This innovative program is the fruit of AU’s collaboration with Cesar Ritz Colleg-
es, Switzerland. It provides students with many practical experience during two 
terms of 11 week-long each at Brig Campus. The campus is situated in the town 
of Brig-Glis, the largest German-speaking town in the Valais region. Switzerland 
which is renowned for its high quality of life, is the ideal place for international 
students and without a doubt represents the best place to study hospitality and 
tourism management.

This program has been designed for students to develop their comprehensive 
skills in Hospitality and Tourism Management. After finishing all modules in Bang-
kok, students will spend 22 weeks to finish their last subjects in Switzerland. Upon 
completion of all academic requirements, students are conferred with the AU 
M.B.A. degree and the MIB from Cesar Ritz Colleges.

modules study plan 
at switzerland:

term 1 (11 weeks) 
• IHM 510 Food and 
   Beverage Management
• IHM Research Methods
*Elective course

term 2 (11 weeks)
• HTM591 Business Plan Project

The expenses involved in this 
Switzerland study period will be: 

• Tuition fees, one round trip 
   air ticket to switzerland 
   (BKK-switzerland-BKK) and 
   visa application fee: 48,500 
   us$ (1,450,000 baht)

• Accommodation and Food 
   estimated cost: 800-1000 
   cHF per month



ABACABAC

ABAC Connect App is a new channel 
for internal communication among 
members of ABAC Community (ABAC 
Students, Lecturers, Faculty Members, 
etc.).

Feature Function
   Auto generate group by courses 
   registration.
   Broadcast message by University & 
   Faculty
   Can create your own stickers to 
   play and enjoy among your friends
   Can create group chat among 
   your friends.

getting started
1. Download ABAC Connect App by following this 

link: http://is.gd/abacios2009 (for ios),
    or http://is.gd/abacandroid2002 (for android)

2. Register with your ABAC Email Address u, g 
    or p followed by studentID@au.edu 
    (g571xxxx@au.edu) 

androidios

3. Get verification code from your Email 
4. Set your own password
5. Insert your display name and picture

More information please visit: www.abac.me or Contact: abacconnect@gmail.com



abac_mba

ABAC on iTunes U
Wide range of academic

informational and
entertainment content

free of charge

Graduate Studies
Instagram

News, events,
student activities,

job opportunities and
announcements from
Assumption University

Free Application
providing the latest news

and announcements 

Graduate Studies
Facebook

Announcements, news
and photos of

Graduate Studies
activities


